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Source: GfK Market Intelligence and total market estimation incl. North America, based on USD © GfK

Forecasting date: June 16, 2021 , not assuming further lockdowns
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Source: GfK Market Intelligence: Sales Tracking, comparison Jan-Dec 2021 to 2020; sales value USD of all tracked product groups for countries
14-Sep-21  PRJ 82721 - RG 5357026 - RP 39550152 - ID 590748062 © GfK 8
Global SDA trend report July 2021: Global Strategic Insights -NF
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Source: GfK Market Intel\igence: Sales Tracking, International Coverage (excl. North America), usD (NSP) Value & growth 2020 vs 2019 **Drice Index per brand is aggregated up from a Country/product group level to use Comparab]e p dex
“COOLING, WASHINGMACHINES, FREEZERS, TUMBLE DRYERS, DISHWASHERS, COOKING, BUILT-IN HOBS, MICROWAVE OVENS, HOODS information within one country and pI’OdUCt group. E.g. prlce index of Bosch in Germany/frldges IS% %ﬁlf
PRJ 82721 - RG 5670422 - RP 40364897 - ID 589843788

the analysis, not price index of Bosch across all product groups (to avoid bias)
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Small Domestic Appliances, Personal Diagnosis Devices

PRJ 249348 - RG 5481054 - RP 37600691 YTD: Jan-Jun 2021 All tracking countries except NA, IN, SA, TR, GR’

Global SDA trend report July 2021: Global Strategic Insights -NF
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Source: Consumer Insights Engine : All countries but China. All products. Q1'21. Having now owned your new [PRODUCT] for a little while, how likely would you be to reco [BRAND] to a friend or colleague?. Thinking
about your purchase experience, how likely would you be to recommend [RETAILER / OPERATOR] to a friend or colleague? *
14-Sep-21  Global Strategic Insights MDA
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Source: GfK Consumer Life, Tech & Digital Lifestyle 2020 study (Europe = BEL, FR, GER, IT, ESP, SWE, UK); GfK Market Intelligence: Sales Tracking 2020
23-Mar-21 = Talking Tech: Today’s markets and tomorrow’s opportunities 23-Mar-21 © GfK 14
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