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ZHMACELE| LA ELY) .
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MELTH (NMTSH, MEEE) NERERXEY TRESSEREMBRN YT
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EHNEREBHREER MR, EWN~RTRS. 3. £TRETNBTRS N L SHE
BENERN RFEEHAEFVRAPEREA. REMETRS EEHAAEKET
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ERNFERERIINE—MIRED, BAVERT > RMRSAIE
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HEEMMMETTEX) .

AT BEXLRB, FAEINEZFRAE VB —HH185 M EN
HEE, XI0NERDHAN: BAFE., MEX. EE, EEH. &
RA. Fr=. FEPF. Wit REWXE. WESHENERZMGA
BREEANBABEITRAR. KEARSRRNEZRS M.

B akTERASHENE, NIRRT THERENO RN
Ro BANEFET BNV EUEEHNEEL, FINECERAERE
RSN SRR TEERMRERMIETERITR. NFTHRE
ERTRATHRENHAEE, BSFEHX.

wARRED, ZNETHHMUFAERERRNE 7 I RBE
#. BRMAE. TEFNRMREITH IR ENX LGS ]
HHIEE, EREFS5E.
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2. N EEBEREXF, FlMERE. BRRTUXE~H S5t
TR LLIE A EREAEER.
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20206111, 34%H9 BB FRFMANVMDRESLEIEHTIHSR, 202149
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B767%. KEBD (72%) BOBBRERLAERBE R RREBKIAES
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1) . RRBEAFREFNTEBEE XX RINHERIERE, H
BEFRRSEXKERYNER: “SEEEIARFE, AMIEEE
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2, EREEFR ERSMHATE—E. IREEREFEERXE
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H PR X SR TE T B9 (R 3T HE & SRR RO S K T 3 N,
1 40:

o AERAMIFEES, 53%MZER (18-24%) RRMbfiE
BELEEMYNMERRS, mEBJLFHHER (57-75%)
BIX— b A 73%.,

o MICEARE, 76%#92 LA THUAMA] X STA B 8950
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04, % ERE TR SRR L E AR,
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FEERE, BB R AT SEAR (B E T,
2% TR EEAIE )
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ZEABHTE: ‘HELTENMERENNER TGS
K. XMERN (EXRE) BEMH.

P B LEFSAE Y RE TR E LB R E BT R BRI K

EAEBYEIERE L
72%
67%
60%
34%
24%
2020 fFEHEERT 202044 20204115 20214118 EIEE

KR R, HTRERKIFH, 2021F108-118, N=10,179 ME#E; HlIEM R, HESIRER L FRERBEZEE H

BRMTEHEEE, 2020117,
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BFHSNEEMA2021FREIEK, HEE=FE1L20205F

EEES 16.6%.

P E 2. 2021 HEEN % MY REFETRE

% EWMEERE L
41% 38% 38%
33%
25%
2020551530 2020%F 47 20204 115 20214 118 g
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TEHEHE, 2020118,
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L BRTRPRE (49%) WASETHERT (33%) M 5 saeuns EERLRRBEAGN, ERNOEED,
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I 32%

R X SEITRS
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449% 44% 45%

ERE G

B ZHR m FE-L =X w 2JUEHER
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56%
45%
35%
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BX5BTHRE &R A EIE
B FTFLHRE
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49%
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XS EITRS

B
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ARRIRIEM R, HRERKIE, 2021F10-118, N=10179FHHEN = 6829RAMIEHE
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o XPMEBMRS N TFE—R(ENEAREERARKESZ
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* NTRETERZTHOEHRENE AR T XAERER
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MEFRBAEEEEHEA TIEESHENEF, EEN
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EEREG
57%
52% 51% 51%
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HHERORER I 52
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EBTEMY 2 BHERB TR M A A20005KTT, #2021 FHFFTE 250005 7T,
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59%
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ShEH EBERZEMRENEIET), BABREERE
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FIRTH, BATHRT BEAETEANR BRI ALHHRMIABARARE. BRREBAXELRARERE. 11898
LRENELHE (PINTDH, FEEEHEsyXMHEERRDMETRNELRR)  IARRITER (FETEFIE
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